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Social Media Policy 

 

This policy document, which was implemented on 1st February 2017, is reviewed 

annually, and published with the authority of the Management Committee of 

Sippy Creek Animal Refuge Society Incorporated trading as Sunshine Coast 

Animal Refuge Society (SCARS). 

 

Introduction 

The Sunshine Coast Animal Refuge (SCARS) recognises the need to have a Social 

Media Policy which ensures that employees, volunteers and members who use social 

media either as part of their job, volunteering or in a personal capacity, have guidance 

as to SCARS expectations.   

When engaging in social media, all employees, volunteers and members must be clear 

about who they are representing and must take responsibility for ensuring that any 

references to SCARS are factually correct, accurate and do not breach either the 

Privacy & Confidentiality Policy or the Confidentiality Agreement.  Every employee, 

volunteer and member must also show respect for the individuals and communities with 

which they interact.  Employees, volunteers and members are entitled to have personal 

opinions, but they should not disclose these on social media where to do so would 

reflect poorly on SCARS and/or damage its reputation or viability. 

Purpose of the Policy 

• specify, and make employees, volunteers and members aware of the 

responsibilities, rules and requirements for social media use set by SCARS; 

• protect SCARS and its employees, volunteers and members from legal liability to 

other employees, volunteers, members, clients and other persons in connection 

with the use of social media; and 

• make employees, volunteers and members aware of SCARS’ responsibilities and 

rights in respect of their use of social media. 

 

Definition of Social Media 

Websites and applications that enable users to create and share content or to 

participate in social networking. 

Social media tools include, but are not limited to -  

• Social networking sites, such as Facebook 

• Photo and document sharing websites, such as Flickr, YouTube, Windows Live 

• Micro-blogging sites, such as Twitter 
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• Weblogs, including corporate blogs, personal blogs or blogs hosted by traditional 

media publications 

• Forums and discussion boards such as What’s App, Yahoo Groups or Google 

Groups 

• Social meetings or dating websites  

• Any other websites that allow individual users or companies to use simple 

publishing tools  

• Feedback on online newspaper articles 

 

Obligations - Employees, Volunteers and Members  

• Employees, volunteers and members must be mindful of how they represent 

themselves on social networks as the lines between public and private, personal 

and professional, can be blurred. 

 

• Employees, volunteers and members who identify themselves as working for 

SCARS, or who might be identified as working for SCARS in a social media setting, 

must ensure that content associated with them as a SCARS employee, volunteer 

or member is consistent with their role with SCARS and must not compromise 

SCARS brand or reputation.  This is particularly important given that employees, 

volunteers and members may well be connected to other SCARS employees, 

customers, members, clients and suppliers. 

 

• At all times and when using a social media platform an employee, volunteer or 

member must be aware of the importance of not damaging SCARS reputation, 

commercial interests and/or bringing SCARS into disrepute. 

 

• Employees, volunteers and members must not share information about SCARS that 

is confidential. This includes information about sales, pricing, finances, service 

contracts, number of employees, volunteers, members, company strategy, 

suppliers and any other information that has not been publicly released by SCARS.  

Employees, volunteers and members may only disclose publicly available 

information.  If an employee, volunteer or member requires clarification about what 

SCARS information is in the public domain, they should consult with the Refuge 

Manager. 

 

• Employees, volunteers and members must not use SCARS logo and trademarks 

without express written authority.  This is important to prevent the appearance that 

an employee, volunteer or member speaks for or officially represents SCARS. 
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• Employees, volunteers and members are personally responsible for the content 

they publish on social media sites and should be aware that what they publish, even 

if they intend to keep the information private, may unintentionally enter the public 

domain and may be permanently in the public domain. 

 

• Employees, volunteers and members must not post material that is obscene, 

defamatory, disparaging, threatening, harassing, discriminatory or hateful to 

another person or entity, including about SCARS, its employees, volunteers, 

members, contractors, partners, competitors and/or other business-related 

individuals or organisations. 

 

• Employees, volunteers and members must not use ethnic slurs, personal insults, 

obscenity, or engage in any conduct that would be unacceptable in the workplace. 

An employee, volunteer or member should also show proper consideration for the 

privacy of others and for topics that may be considered objectionable or 

inflammatory, such as politics and religion. 

 

• Employees, volunteers and members must not post discussions about customers, 

clients, other SCARS employees, volunteers, members or suppliers. 

 

• Employees, volunteers and members must respect copyright, privacy, financial 

disclosure and all other applicable laws when publishing on social media 

platforms. 

 

• If employees, volunteers and members have published a message that affects 

SCARS in a detrimental manner and wish to retract but cannot do so, they should 

notify the Refuge Manager accordingly. 

Consequences for Breach of this Policy 

Any breach of this policy by an employee, volunteer or member will be treated seriously 

and SCARS may take disciplinary action, including termination of employment, 

volunteer contracts and membership. The aforementioned disciplinary actions relate to 

serious misconduct, which is identified by the Fair Work Act as behaviour causing 

serious and imminent risk to the health and safety of another person or to the reputation 

or profits of the employer’s business. Examples include, theft, fraud, assault, or refusing 

to carry out a lawful and reasonable instruction that is part of the job. Contractors and 

suppliers who breach the policy by posting inappropriate material about SCARS will 

have their contracts reviewed and potentially cancelled or withdrawn. 
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ACCEPTANCE 

I have read and understood the content of this Policy, am completely aware of the 

implications and agree to the conditions outlined herein 

 

 

Name (Please Print): __________________________________________________ 

 

Signature:                 __________________________________________________  

 

Date:                        __________________________ 

 


